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Personal Statement on Goals and Methods of Teaching 
 
Prior to joining the Department of Journalism and Mass Communications at Washington and Lee 
University, I served as a teaching assistant and instructor of record at the University of Oregon. 
In adapting to Reid Hall and its legacy over the past four years, I have experimented with 
teaching approaches, such as weaving immersive storytelling across course assignments. I am 
grateful that the department and college trust me to challenge and enrich students. In the 
following, I discuss my pedagogy at W&L and how it continues to evolve across three areas: 
progressing strategic thinking; problem-solving through creative immersion; and excellence in 
community and client engagement. 
 
Progressing Strategic Thinking 
 
The department prides itself on preparing students academically and professionally. Striking this 
balance is no small feat. For example, communication studies programs can emphasize theory at 
the expense of practice, and professional programs can embolden students to uncritically strive 
for capitalist ideals. The nuanced space between these poles requires thoughtfulness and care, 
particularly when teaching students about persuasion. Students must learn the tools and strategy 
to bring about corporate, government, and nonprofit success, but they must also be attentive to 
the power they may wield and the effects they may have. For these reasons, my pedagogy 
juggles theory, practice, and their intersections to promote strategic thinking. 
 
Advancing student strategic thinking begins with ensuring continuity with existing department 
coursework. I work to effectively transition students from an objective, journalistic style of 
writing to a persuasive one. In Public Relations Writing, students apply fundamentals to various 
deliverables as they routinely identify and negotiate the needs and wants of clients, audiences, 
and intermediaries between the two. Becoming proficient in persuasion demands repetition. For 
example, for one week, students appraise a new deliverable (e.g., a media release) and produce it 
through a particular client-audience pairing. The following week, students return to the 
deliverable but with a new client-audience pairing and added ambiguity, such as making framing 
decisions about language to reach the audience. Every week in Public Relations Writing, 
students draft, receive feedback, make revisions, get more feedback, and then submit a final 
version. 
 
I also strive to empower students to make effective use of symbols to encode and decode 
messaging. Strategic communication practice increasingly utilizes multimodalities or 
combinations of written, visual, auditory, and oral communication. In Health and Environmental 
Communication, I integrate oral rhetoric and challenge students to research and develop talking 
points that they deploy in civic debate. In Public Relations Writing, I integrate visual rhetoric 
and task students to enhance written ideas with congruent imagery. 
 
Problem-Solving through Creative Immersion 
 
Modeled after Introduction to News Writing, I crafted a simulation that Public Relations Writing 
and Principles of Public Relations share. The simulation presents an immersive experience with 
mock clients and problems in need of solutions. Students learn professional practice as they 
juggle cultural trends and wrestle with socio-politics that affect different industries. In years one 
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and two, I created a mock environmental consulting firm through which students work “in 
house” to produce a variety of deliverables.1 In years three and four, I took a new direction, 
placing students in a New York City-based agency setting: Trident Public Relations.2 Through 
Trident Public Relations, students not only engage with a greater variety of clients, audiences, 
and intermediaries, but they also receive greater exposure to the dexterity of public relations and 
its applications. To some degree, this immersive learning approach extends my Master’s thesis 
that proposed framing a patient’s navigation of the cancer continuum through the Hero’s 
Journey.  
 
I believe that the narrative simulation approach holds students accountable to their individual and 
group work; can yield outcomes that serve as resources for internship/job endeavors; keeps the 
university, alumni, parents, and prospective students in the loop of what students do in the degree 
track;3 and, important to my charge of enhancing the strategic communication degree track, 
promotes student self-esteem, creativity, and a sense of shared culture. 
 
Excellence in Community and Client Engagement 
 
Upper-level strategic communication coursework presents students with opportunities for 
meaningful, experiential learning with community members and clients. In doing so, students 
identify and confront issues of persuasion by conducting research, interpreting findings, and 
applying them to innovative solutions under time and other constraints. Above all, students 
witness the tangible effects of their efforts, gaining assurance that they can succeed as a 
professional with a strategic communication degree.  
 
In Principles of Public Relations during the fall 2025 term, eight students working in two teams 
crafted original public relations strategy and campaigns for Routt County Riders, a 501(c)(3) 
cycling advocacy nonprofit based in Steamboat Springs, Colorado. One student, in her reflection 
essay about the experience, wrote that “this project reinforced for me that passion drives success. 
Working with a real client, rather than a simulated one, made me feel more invested in producing 
excellent work and raised the stakes significantly. I never anticipated how much the relational 
aspect of the project would motivate me. Ultimately, receiving [the client’s] positive feedback, 
appreciation, and praise rewarded my team and I immensely. It inspired me to seek out more 
opportunities where I can accomplish quality work and cultivate positive client relationships.” 
 
In Leading Public Relations Campaigns during the winter 2025 term, six students worked as a 
team to take on Adventure Addicts Racing, a Virginia-based, women-owned adventure racing 
company, as a client. The team promoted registration in advance of a 24-hour event and provided 
live, online coverage during it. The team of students conducted secondary and primary research 
to identify opportunities and priority audiences; developed strategies, key messages, and tactics 
based on clear goals and objectives; launched an original public-facing campaign; engaged with 
stakeholders through the campaign; and, finally, evaluated the overall effort. As the new strategic 
communication capstone, Leading PR Campaigns synthesizes cumulative learning in the 

 
1 https://solventblue.weebly.com 
2 https://www.tridentpublicrelations.com/ 
3 Student work completed during “agency day” or “agency week” assignments is posted publicly online at 
www.tridentpublicrelations.com 
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department and degree track: law, ethics, theory and methods, politics, crisis communication, 
writing, strategy, and project management. 
 
To the Future 
 
In my approach to teaching, I present students with an organized Canvas dashboard and 
structured course that asks for early investment. Over a term, I dial back some aspects while 
upholding others. Students find that what was daunting in the beginning of the term, such as 
regularly writing in active voice and following brand guidelines, becomes second nature. 
Additionally, I strive to find balance between ambiguity and direction. While I provide clear 
direction in some regards, students must use critical thinking or ask for clarification in others. I 
do not believe that all aspects of assignments should be hand delivered nor should they be 
opaque. I strive to appropriately inject ambiguity into coursework to stretch student problem 
solving and prepare them for professional practice without undue burden. As my pedagogy 
continues to evolve at W&L, I seek to better integrate generative artificial intelligence in ways 
that support and do not detract from student creative, critical, and strategic thinking. 


